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AUGUST CONSUMER 

CONFIDENCE INDEX (CCI) 

 
Consumer Confidence: BI vs. DRI vs. ANZ-Roy Morgan 

 
Source: BI, DRI and ANZ-Roy Morgan Indonesia 

 

 BI’s CCI edged up 0.3% to 120.2, a multi-year high, boosted by lower consumer prices 

and an expanding jobs market  

 Danareksa Research Institute’s (DRI) CCI climbed 1.6% to hit its highest level since 

March 2005 at 99.8, also on the back of easing inflation and improving jobs market 

 ANZ-Roy Morgan’s CCI also strengthened, rising 3.7% to 161.4, primarily driven by 

rising confidence about personal finances and stronger buying of major household items 

Regular readers will note the new format of this month’s ICP Consumer Sentiment Report. 

We are pleased to announce the inclusion of data from ANZ-Roy Morgan Consumer 

Confidence Index and we thank them for the contribution of their data to this report. We 

hope you will find the additional information useful and the new format attractive.  
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Present Situation and Expectation: BI vs. DRI 

 
 

Note: The BI survey covers more than 4,600 households in 18 cites (Jakarta, Bandung, Semarang, 
Surabaya, Medan, Makassar, Bandar Lampung, Palembang, Banjarmasin, Padang, Pontianak, 
Samarinda, Manado, Denpasar, Mataram, Pangkal Pinang, Ambon, and Banten). The DRI survey 
covers 1,700 households in 6 cities (Jakarta, Bandung, Surabaya, Semarang, Medan and Makassar) 

 

 BI’s Present Situations Index (PSI) saw a 1.5% rise to 115.6, bolstered by the index on current 

job availability which hit its highest level in 4 years 

 DRI’s PSI also jumped 6.4% to 83.0 on strengthening of the current jobs market and stronger 

consumer sentiment towards the current state of the economy  

 BI’s Expectations Index (EI) in contrast slipped 0.7% to 124.8.  Expectations of a better jobs 

market over the next 6 months was offset by falling expectations toward business activities as 

well as lower income expectations over the next 6 months  

 DRI’s EI also edged down 0.8% to 112.5, weighed down by lower income expectations and 

less optimism with the country’s economic outlook over the next six months 
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Other BI, DRI and ANZ-Roy Morgan survey highlights 

BI 

 BI’s 3-month and 6-month consumer inflation expectations indices edged up 0.8% and 0.6% 

respectively, although the indices remain near multi-year lows.  The 12-month inflation 

expectations index, meanwhile, fell for the third consecutive month, dropping another 1.8%, 

underscoring the country’s moderate inflation outlook 

 According to BI, improving job market conditions have been driven in part by a major civil 

servant recruiting drive undertaken by the central government and a number of local 

governments that began in Aug  

DRI 

 DRI’s 6-month inflation expectations index fell 4.1%, also highlighting the nation’s moderating 

inflation conditions 

 DRI’s index on purchasing intentions for durable goods over the next 6 months weakened to 

34.3% in August from 35.8% a month earlier.  This was led by a fall in buying intentions for gold 

& jewelry (to 0.87% from 1.21%), home appliances (5.10% from 6.09%) and bicycles (to 0.12% 

from 0.27%).  In contrast, buying intentions were up noticeably for housing (to 0.99% from 

0.38%) as well as cars (to 0.58% from 0.44%) and motorcycles (to 2.90% from 2.63%)  

 DRI’s consumer confidence in the government index (CCGI) jumped 7.1% to hit its highest 

level since August 2010, underscoring broad consumer optimism with the new Jokowi 

government.  The rise in the CCGI was underpinned by a 16.6% surge in sentiment towards 

the government’s ability to stabilize prices, which hit its highest level since Jan 2010.  The 

index was also bolstered by a 11.1% rise in sentiment towards the government’s ability to spur 

economic growth (highest level since May 2010), as well as a 10.7% increase in sentiment 

towards the government’s ability to enforce the rule of law (highest level since Oct 2011) 

ANZ-Roy Morgan 

 46.9% (up 2.7%) of consumers said that their families’ financial situation was ‘better off’ 

compared to a year ago, while 6.4% (down 2.0%) said ‘worse off’ 

 86.9% (up 1.5%) of consumers expected Indonesia would have ‘good times’ financially during 

the next 12 months and only 12.6% (down 1.7%) said the country would have ‘bad times’ 

financially 

 93.7% (down 0.5%) of consumers expected Indonesia would have ‘good times’ economically 

over the next five years compared to only 5.5% (down 0.8%) who expected ‘bad times’ 

economically 

 In terms of income expectations, 71.5% (down 1.0%) of consumers expected they would be 

‘better off’ financially this time next year compared to only 1.9% (down 0.3%) who expected to 

be ‘worse off’ financially 

 65.1% (up 4.2%) of consumers said ‘now is a good time to buy’ major household items 

compared to 31.1% (down 5.3%) who said ‘now is a bad time to buy’ major household items 
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RETAIL TRENDS  BI’s monthly retail sales index for July surged 21.9% to 137.4, 
underscoring higher consumer demand during the fasting month.  
Six of the seven product categories surveyed by BI showed an 
increase, led by food, beverages and tobacco (up 29.1%); other 
household appliances (26.4%) and recreational and cultural goods 
(14.1%) 

 Retailer sales expectations nevertheless remain muted amid signs 
of moderating consumer demand, with the 3-month expectations 
index sliding 3.8% and the 6-month expectations index dropping 
5%.  Both indices are also at multi-year lows 

 Retailer inflation expectations were mixed.  The 3-month 
expectations index declined for the third consecutive month, falling 
5.7% to hit a multi-year low.  In contrast, the 6-month expectations 
index saw a 2% rise, which may be attributed to growing 
anticipation of a fuel price increase in the second half of the year 

 

 

 

  
Note: The BI Retail Sales Survey covers around 600 retailers in 10 cities: Jakarta, 
Semarang, Bandung, Surabaya, Medan, Purwokerto, Makassar, Manado, Banjarmasin and 
Denpasar. The items covered in the survey are categorized into 7 groups:  spare parts & 
accessories; food, beverages and tobacco; automotive fuel; communication & information 
equipment; household goods; cultural and recreational goods; and other goods (which incl. 
items like footwear, cosmetics, etc). 

AUTOMOTIVE TRENDS  Autos 

 Car sales for August totaled 97,794 units, jumping 25.4% y-o-y, 
although the figures were skewed somewhat due to the low base in 
Aug 2013 which saw a Lebaran holiday week.  Cumulative sales for 
the first eight months of the year totaled 831,1498 units, up 4.9% y-
o-y 

 For the first time this year, August saw Honda come in second in 
monthly sales after Toyota at 14,799 units.  The car maker was 
given a boost by its best-selling compact MPV Honda Mobilio, which 
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saw 6,706 units sold   

 The Honda Mobilio, which was only introduced earlier this year, has 
become the second best-selling car in Indonesia for January-August 
at 59,379 units, beating out the low-cost green car (LCGC) Toyota 
Agya (46,399 units).  The Toyota Avanza was first at 112,752 units.  
Honda’s overall sales for the period was up 78.1% y-o-y, 
significantly higher than the 4.9% industry average  

 Andin Hadiyanto, a senior official at the finance ministry, said the 
government was reviewing its tax incentive scheme for the LCGC 
program.  This comes amid concerns expressed by President-elect 
Jokowi that the program, undertaken by the SBY administration, has 
not been able to meet its stated objectives such as boosting 
automotive exports and curbing consumption of subsidized fuel.  
There are reports that Jokowi is seriously considering eliminating 
the tax breaks  

 The Indonesian International Motor Show (IIMS) 2014 kicked off on 
18 September, with the major manufacturers introducing new top-of-
the-line vehicles including Mitsubishi with its latest sports utility unit  
the Mitsubishi Delica; Honda with its new Honda HR-V and Nissan 
with its premium Sedan Infiniti Q50.  The IIMS ends on 28 
September and is expected to attract more than 400,000 visitors 
and generate more than Rp5 trillion (US$417 million) in sales 

 

Sales Volume (units) % Change 

BRAND Aug-14 Jul-14 Aug-13 
Jan-Aug 

2014 
Jan-Aug 

2013 
Aug 14/ 

Jul 14 
Aug 14/ 
Aug 13 

Jan-Aug 
2014/2013 

         TOYOTA     30,311    28,344      24,947    282,631    279,582  6.9% 21.5% 1.1% 

DAIHATSU     14,701    16,141      11,689    126,165    115,612  -8.9% 25.8% 9.1% 

MITSUBISHI     10,644      9,443      10,487      96,700    101,921  12.7% 1.5% -5.1% 

SUZUKI     12,662    12,001      12,006    105,855    104,269  5.5% 5.5% 1.5% 

HONDA     14,799    12,986       4,163    110,460      62,010  14.0% 255.5% 78.1% 

NISSAN      1,819      4,742       4,500      26,348      41,782  -61.6% -59.6% -36.9% 

ISUZU      2,942      1,414       1,962      18,846      20,700  108.1% 49.9% -9.0% 

OTHER       9,916      6,322       8,210      64,493      66,480  56.8% 20.8% -3.0% 

TOTAL     97,794    91,393      77,964    831,498    792,356  7.0% 25.4% 4.9% 

         Source: Gaikindo 
       

 

 
Motorcycles 

 In contrast with cars, motorcycle sales for August totaled 613,214 
units, down 12.9% y-o-y.  This is the second consecutive month of a 
y-o-y decline in sales.  The decline this August also comes despite 
the relatively low base in August 2013 due to a Lebaran holiday 
week.  This early trend could well be a warning sign of further 
weakening in consumer demand going forward 

 Total sales for the first eight months of the year reached 5,368,858 
units, up only 4.6% y-o-y.  Despite the weakening trend, however, 
Yohanes Loman, senior executive at industry association AISI, said 
he was confident the association’s 2014 sales target of 8.1 million 
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units would be achieved with new models coming out and 
seasonally higher sales in the second half of the year 

 Meanwhile, Kawasaki Motor Indonesia president director Yoshihiro 
Tanigawa confirmed the company’s Rp600 billion (US$50 million) 
expansion plan to boost production capacity.  He said the 
investment would enable the firm to produce up to 140,000 units per 
year from 100,000 units currently, and allow it to maintain several 
production lines for various models.  The executive said output from 
the expanded manufacturing facility would cater to both the 
domestic and Southeast Asian markets 

 Honda recently launched the latest version of its 150 cc sports-class 
bike the All New CBR150R.  First introduced two years ago and 
imported from Honda’s production facility in Thailand, Astra Honda 
Motor executive vice president Johannes Loman said the latest 
production line would now be produced at the firm’s upgraded plant 
in North Jakarta.  He said this marked a more aggressive push by 
Honda to focus on the high-margin sports class with price-
competitive models and models that cater to local consumer tastes 

 

 

Sales Volume (units) % Change 

BRAND Aug-14 Jul-14 Aug-13 
Jan-Aug 

2014 
Jan-Aug 

2013 
Aug 14/ 

Jul 14 
Aug 14/ 
Aug 13 

Jan-Aug 
2014/2013 

         HONDA     388,314     327,805     415,653     3,341,247     3,076,682  18.5% -6.6% 8.6% 

YAMAHA    185,129     173,977     229,654     1,694,173     1,662,375  6.4% -19.4% 1.9% 

SUZUKI      20,143       20,921       42,070        207,433        287,500  -3.7% -52.1% -27.8% 

KAWASAKI      17,193       13,385       14,883        110,319          94,102  28.4% 15.5% 17.2% 

OTHER       2,435        3,083        1,759          15,686          14,009  -21.0% 38.4% 12.0% 

TOTAL    613,214     539,171     704,019     5,368,858     5,134,668  13.7% -12.9% 4.6% 

         Source: AISI 
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CONSUMER 

HIGHLIGHTS 

 

 BI said it was coordinating with the OJK to closely monitor the rise in 
NPLs in the construction (4.4% in July from 4.2% in June) and mining 
(3.1% in July from 2.5% in June) sectors.  The average NPL for the 
banking industry in July was 2.2%.  BI’s threshold is 5%.  Authorities 
warned the rise in NPLs in these respective sectors could have an impact 
on other business segments, and said they would encourage banks with 
high exposure to these sectors to curb new lending. 

 (Kompas, Indonesia Investments) 

 Global private equity firm KKR has purchased a 10% stake in rice and 
noodle producer Tiga Pilar Sejahtera Food for US$55 million, boosting its 
stake in the firm to 25%.  KKR acquired its initial stake in Tiga Pilar in 
July last year.  Tiga Pilar finance director Sjambiri Lioe said proceeds 
from the deal would be used to boost production capacity and expand 
into regional markets. 

 (Reuters, Berita Satu) 

 Local retailer Modern Internasional has signed a 10-year licensing deal 
with global beverages producer Welch Inc to produce Welch grape juice 
and other beverage products locally.  Then juice products were 
previously imported.  Modern Internasional director Henri Honoris said 
the firm would upgrade its existing facilities to produce around five million 
bottles per year.  He said the deal would improve the product line’s 
competitiveness in Indonesia’s rapidly growing beverages market. 

 (Liputan6, Berita Satu) 

 Top retailer Ramayana Lestari Sentosa has signed a deal with 
Netherlands-based supermarket chain Spar International to open 30 
Spar supermarkets in Indonesia over the next three years.  Ramayana 
currently operates 118 dept stores and supermarkets nationwide.  
Analysts say the deal reflects a significant expansion for Spar in Asia 
following expansion programs in China and India.  Spar is one of the 
world’s largest food retail chains with more than 12,000 stores globally. 

 (Seputar Indonesia, Retail Times)  

 Minimarket operator Indomaret said it would sue the municipal 
government in Banyumas, Central Java for their plans to shut down and 
demolish 19 outlets operating in the city.  The company said the outlets 
were owned by local franchisees and were set up in full accordance with 
city bylaws.  The municipal government claims the outlets violate local 
regulations, including a requirement that minimarkets be located a 
minimum 500 m from wet markets. 

 ( Pikiran Rakyat, The Jakarta Post) 
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